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Glybchenko M.P. The role of geographic information systems in geomarketing research / 
M.P. Glybchenko, N.S.  Sahnova //  Scientific  Notes  of  Taurida  National  V.  I.  Vernadsky  University.  –  
Series: Geography. – 2012. – Vol. 25 (64). –  1 – P. 48-54.  
The concept of “geomarketing” is revealed, grounds of actuality approach are brought in the formed 
conditions on post-soviet space. The role of the geographic information systems is adopted during realization 
of geomarketing researches, analysis, and also in final presentation of statistical data and research results. 
Conclusions concerning the prospects of similar approach and potential of the geographic information systems 
as well as instrument during realization of geomarketing researches are made. 
Keywords: geomarketing, geographic information systems, factors of geomarketing research, objects of 
geomarketing analysis.  
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