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 ( ) 
1  &  358 000 0,0483 
2  &  112 000 0,0151 

B  &  162 000 0,0218 
Y1  &  &  18 700 0,00252 
Y2  &  &  6 050 0,00081 
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:  
X1 = P(A1)*P(B) = 0,0483*0,0218 = 0,0010;  X2 = P(A2)*P(B) = 0,0151*0,0218 = 

0,0003 [10]. 
 [11] A1  B,  2  B  

,   P(A1)  P(B) (A2)   P(B)  
.  

, , .  
.  

 (Y1  Y2)  
 (P),  

[12] – «  &  & »  «  &  & » ( . 1). 
-

 Z1 -  «  &   &  
»  Z2 - «  &  & ».  

:  
Z1 = P(Y1)/X1 = 0,00252/0,0010 = 2,52  Z2 = P(Y2)/X2 = 0,00081/0,0003 = 2,7 [10] 
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2001 4 8 
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2009 1440 3960 
2010 2480 8110 

 
 

 
. 2. , 2004-2009 . ( . .) [20] 

1 – ; 2 – ; 3 -  
 

 
 

,   
 

 - . , ,  
, .  

.  
,  

.  
   2008  

.  



 … 

 

159 

,  ,  ,   
.   

.  
,    

, . , ,  
, ,  

.  
 

. 
 

 
 

3. . : . .  
. . : . 08.00.05 «  

» / .  – , 2000. – 17 . 
4. .  

: . . . . : . 
25.00.02 « » / .  – , 2005. - 16 . 

5.  « .  (2006 – 
2014 ), .  8  2006 .  357. – 
216 . 

6. World Economic outlook, October 2010. World economic outlook: a survey by the staff of the 
International Monetary Fund. [ ]: - : http://tha.com.tr, .  

7. Kotler Philip, Marketing Places: Attracting Investment, Industry, and Tourism to Cities, States, and 
Nations, Hardcover, Free Pr, 1993. - 388 p. 

8. Stephen Ward, Selling Places: The Marketing and Promotion of Towns and Cities, Routledge, 1998. -  
288 p. 

9. Simon Anholt, Brand New Justice: How Branding Places and Products Can Help the Developing World, 
Revised Edition, Butterworth-Heinemann, 2005. -  192 . 

10. Keith Dinnie, Nation branding: Concepts, Issues, Practice; Butterworth-Heinemann, 2007 -  288 p.  
11. . . . . -  - , 2006. -  416 . 
12. Holsti O. R. Content analysis for the social sciences and humanities. — Reading, Mass, etc., 1969. –   

230 . 
13. . . . — .: , 2001. – 190 . 
14. . , . — : 

, 1991. – 186 c. 
15. Philip Kotler Principles of Marketing - Prentice Hall, 2010. -  744 p 
16. . :  

 // . - 2000. - 12. -   
.16-19. 

17. .  
. - 1998. - 3. - .397-398 

18. ., .  
 // .-2002.-  6 (37).- – .31-34 

19. . , .  . . , . 
.  2010 80 . 

20. Google –  ]: - : 
 http://blogsearch.google.com.ua/?hl=ru&tab=wb  

21.  Google ]: - : 
http://www.google.com/support/?hl=ru  

22. . . .  2009 –  
,  2010.- 29 . 



. 

 

160 

.   
 / .  // 

. . : . – 
2011. – .24 (63). –  2, . 2 – . 154-160. 

  ,   
.  

. 
: , , , . 

 
Vakhrushev I.B. Application of content-analysis for the exposure of tourist image of Crimea in Russian-
language the internet space for the aims of the territorial marketing / Vakhrushev I.B.// Scientific Notes 
of Taurida National V. I. Vernadsky University. – Series: Geography. – 2011. – Vol. 24 (63). –  2, p. 2 –     
P. 154-160. 
In the article the method of content-analysis,  aspects of his application, is considered  for tourist territorial 
marketing purposes. By means of text analysis of internet-blogs existent pictures are exposed of the Crimean 
tourist region. 
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